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Chapter 3

The Rules
of Composition

ver rules you are given, they may have to be broken at
ime or other. The rules used in composition work in

: way that a grid provides structure for a page layout:
as guides.

One of the first considerations when deciding on the
sition of a layout is the effect you are trying to create, For
@ample, is it intended to give a calm impression or a disturbing
ne? The way its elements are arranged - symmetrically or

asymmetrically, for instance — can affect the way it is seen. . 7 The Life E?HE;E_]Y
e 92.r'm
Symmetry and asymmetry .

I.".

A symmetrical layout is generally considered to be more
traditional, stable and calming than an asymmetrical one, which
may appear more edgy and disturbing, particularly if it is
unbalanced. A symmetrical layout is one where, if you draw
a line down the centre of a page, the right side of the line
mirrors the left side. @

An asymmetrical design helps to create tension and contrast;
it upsets people’s sense of order and equilibrium by causing
an imbalance. However, it is useful to remember that it can stil
have equal weighting — the balance of content on each side of
the design. @
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Media Used
for Image
Production

Selection 2

Appropriate
Imagery

There are various methods available to produce images, in
addition to the obvious ones such as photography and line
drawing. In terms of different media, the sky is the limit as
long as the medium can be satisfactorily captured in the
appropriate format. @

Remember that extra cosls and time may be incurred when
commissioning a good-quality photograph if an image is in a three-
dimensional format, such as a bas-relief, or is of a large scale that
will not lend itself to digitizing. Such photography may need to be
done on location or require specialist equipment.

Some examples of different media that could be investigated
are painting, collage, photomontage, woodcut, linocut,
etching, lithograph, screen print and multimedia (physical and
digital). Many of these techniques can be reproduced digitally
with the right software and may be a cheaper alternative to
commissioning a hand-carved linocut, for example.

The eyes in this photomontage seem to be staring at the viewer, making for a strong
but somewhat disturbing image

with that of the more complex, detailed information on the right, which
achately convey what the poster is about.

Whichever medium, or combination of media, you choose the
imagery needs to be appropriate for the audience you wish
to reach as well as for the message you are communicating.
A good example would be a brochure on products for pensioners.
Without stereotyping too much, it is likely that people in this
older age range are more likely to require help with seeing
small items and therefore you would need to ensure that any
imagery in the brochure was clearly legible. You might wish to
think twice about using an image that incorporated important
fine detail that would be difficult to see easily. This would be
particularly important if the image contained text or another
element essential to understanding it.
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N Uesagn nave used a three-colour
this design for thamed

Christmas Special 18th December
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Case Stud Bunch Design created Bastardised, a book of images which
y in their words ‘epitomises the contemporary practice of

communication design...', as a rebranding exercise. This

BaSJ[a rd ISed ) reflects the sort of work Bunch are involved with, which includes

graphic design, branding and packaging design. Bunch

BU n C h DeS | g n , |_O n d O n ] initiated a project aimed at developing @ community of

s . designers. They devised a brief around the theme of ‘Made in
Cr’o atla S| ngapore Bunch' and sent it to fellow designers and illustrators, asking
) each of them to produce an image or logo for Bunch, with the
intention of posting all the contributions on their web site. The
web site attracted a wider audience, which resulted in more
people participating in the project. Bunch were happy with the

Bastardised
289 Selected Bunchisms
Made in Bunch

o bastardise their logo.
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=tardisations, or variations, of their identity.
he success of the project led Bunch Design to pull together
== best, or their favourite, designs in a publication. To do this,
=ey needed to get the agreement of all the designers/illustrators
whose work would be included, This proved to be a long-
anced, three-month process. Once all the participants had
ywven their consent, Bunch were able to concentrate on the
s=sign of the book. They wanted the book to be simple in
sormat, letting the works speak for themselves. They decided
an a size of 170 x 235 mm (6 %2 x 9 % in) as this seemed to
work well with the thickness of the total number of pages (208)

=ange of interpretations of their brief, which they considered to

which they had worked out by constructing a mock-up. This
thickness was predetermined by the weight of the stock that
was used. Bunch liaised with the printer and agreed on 170
gsm stock, which would give each page a substantial feel
(standard photocopier paper is 90 gsm). As the images were
the focus of the publication, Bunch Design used a plain
typeface, Berthold Akzidenz Grotesk, for any text in the book.
This was a logical choice as it is their corporate typeface.

2

The designers took care to select and
==ce complamentary images of, In their
s, “‘bunchisms’, together on the
s fle-page spreads. They wanted to
= it each image or logo had
sough whits space around it to allow it
= s=ang alone and not be influenced by

pfacent Images.
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The printer provided proofs and a dummy
book for proofing prior 1o production. This
enabled the designers to find and comect
ermors that would have been missed on
screen. |l also allowed them to check that
all aspects of the artwork, including colour

and layout, were as intended

5.

After this proofing stage the team from
Bunch Design went to the printers to see
the first run off the press. They felt thi
process, as thay
ny problams — for

5 Was
tha hardest 1 of the

had to be quk
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LI colour
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axampia. by chacking the opt
saturation for each of the CMYK ¢
80 that the prnter could make adjustments

6.

Bastardised was printed in Croatia by

Kratis, with paper sponsored by lgepa
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